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Fig. 6 – Umberto Zimelli, Italie gastronomique, 1931
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Italian and English on a monthly basis by the
Propaganda Office of the Governorate, and last-
ly, the “Turismo d’Italia” magazine, which was
launched in 1925 and published by the Libreria
del Littorio on a monthly basis. Thanks to Raf-
faello Riccardi’s political advocacy – who had
formerly been the undersecretary of the Ministry
of Communications, a minister of parliament,
president of the National Export Institute and
head of the Ministry of Exchange and Currency
from 1939 onwards – “Turismo d’Italia” bene-
fited from a number of advantages and, as evi-
denced by archival documents, reaped sub-

stantial economic rewards from 1939 to 1942.9

The foreign press was targeted by a dedicated
propaganda magazine entitled “Italia,” which
was published by Enit on a monthly basis in col-
laboration with the State Railways  (figs. 8-11).
The magazine was composed of pages of pho-
tographs in a bold, modernist style and featured
short excerpts in French, German and English
aimed at endorsing Italy’s tourist resorts and the
unique benefits of the Italian lifestyle. The Made
in Italy initiative promoted by the magazine cov-

9 ACS, Ministero della Cultura Popolare, Gabinetto,
Sovvenzioni 1931-1944, page. 241. On 16 May 1939, ad-
dressing the Minister of Popular Culture, Dino Alfieri di-
rectly, Riccardi wrote: “Dear Alfieri, I am grateful for the

financial support you have granted to “Turismo d’Italia.” I
perfectly understand the numerous difficulties you have
had to overcome to accept my request and I would there-
fore like to extend my deepest gratitude.”

Fig. 7 – «Le Vie d’Italia», cover

Fig. 8 – «Italia», cover, (February 1936)
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Fig. 9 – «Italia», cover, (July 1936)
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Fig. 10 – «Italia», cover, (September 1936)
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Fig. 11 – «Italia», cover, (October 1936)
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ered a wide range of sectors, including those
linked to classical art, fashion, cooking, parties,
popular events and, inevitably, the fascist regime,
its rituals and rhetoric (figs. 12-15). The “Italia”
magazine was further expanded after World War
II with the release of a subsection entitled “Riv-
ista Turistica Ferroviaria.” Elena Boggio – an in-
teresting individual who is still not well known –
was appointed the magazine’s senior editor10 and
subsequently requested the services of illustrator
Mino delle Site (figs. 16-17). Boggio made sure to
raise awareness of contemporary 1950s art from a

non-specialist but informative point of view. In
addition to biographical profiles on painters who
were popular in this new Italy – such as Renato
Guttuso and Franco Gentilini11 (fig. 18) – the
magazine also included a number of brief but im-
portant articles on exhibitions held in private gal-
leries. On one particular occasion, the magazine
included a feature on a solo show dedicated to
Mario Sironi held at La Bussola gallery in Rome
in 1957 (fig. 19), in addition to news-based arti-
cles on the evolution of the art market and exhibi-
tion spaces in Rome. It was within this context

10 Elena Boggio was also the artistic director of “Vita Ital-
iana” in the 1950s, the Enit magazine run by Alfonso Vit-
torio Giardini.

11 Pittori d’oggi: Guttuso, in “Italia. Rivista turistica fer-
roviaria”, 107, May 1957, p. 14; Pittori d’oggi: Franco Gen-
tilini, in Ivi, 108, June 1957, p. 16.

Fig. 13 – La Mode italienne – Die Italienische Mode (in «Italia»,
August 136)

Fig. 12 – Mussolini’s Italy (in «Italia», Autumn-winter 1935-136)
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Fig. 14 – Campo Dux (in «Italia», September 136)



Fig. 15 – Les arts décoratifs en Italie – Die Decorative Künste in
Italien – Decorative art in Italy (in «Italia», May 136)

Fig. 16 – Mino Delle Site, illustration of the article by L. Jannattoni, Ro-
ma nuova, in «L’Italia. Rivista turistica e ferroviaria», October 1958

Fig. 17 – Mino Delle Site, illustration of the article by L.
Jannattoni, Roma nuova, in «L’Italia. Rivista turistica e fer-
roviaria», October 1958
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that the journalist and painter Marcello Gallian
stated the following in 1957:

There are so many galleries in Rome I’ve
lost count. Galleries take up entire streets, not
only in Piazza di Spagna, but also in truly un-
expected places, nestled between a butcher’s
shop and a fashion house, for example. It’s not
that the actual heart of the art gallery scene has
moved to Rome – given that it was once based
on Via Ripetta, and then on Via Propaganda
before moving to Via Sistina and the area sur-

rounding Via Veneto – but that a number of
small oases have started to crop up just about
everywhere. What’s more, a number of fa-
mous watering holes are now trying their
hand at art shows. Soon, we’ll have the good
fortune of visiting huge multi-storey glass
stores where we’ll be able to buy shoes, paint-
ings, some mayonnaise and perhaps a beauti-
ful wax figurine, all at the same time.12

12 M. Gallian, Atlante d’arte, in “Italia. Rivista turistica fer-
roviaria,” 109, July 1957, p. 5.

Fig. 19 – L’ultimo Sironi (in «L’Italia. Rivista turistica e ferrovia-
ria», March 1957)

Fig. 18 – Pittori d’oggi: Franco Gentilini (in «L’Italia. Rivista tu-
ristica e ferroviaria», June 1957)
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Exerting control over tourist publications: the
Hints about Rome scandal

With the Fascist regime in full swing, Enit re-
served the right to examine the contents of all
tourist publications destined for national and in-
ternational markets that were to bear the organi-
sation’s name. Indeed, Enit’s control over tourist
publications was fairly extensive, and a quick
glance at guidebooks and Baedeker guides re-
veals that a fairly specific image of Italy was be-
ing portrayed to foreign audiences. As was cer-
tainly the case with almost all publications pub-
lished under Mussolini’s dictatorship, Enit was
able to censor anything it considered inappropri-
ate or unwelcome. This practice was allowed for
both editorial texts produced directly by the in-
stitution and for specialist publications produced
by third parties, to which Enit often added its
own initials.
In 1929, however, Enit momentarily lost its
grip of the tourist publication sector due to a
guidebook entitled Hints about Rome13 (fig.
20). The text in question was published in En-
glish in Budapest and was destined for wide cir-
culation. However, the publication included a
number of stereotypical descriptions of Italy
and painted a somewhat negative picture of
Rome, thereby compromising the city’s reputa-
tion, as well as that of Enit, despite the organi-
sation actually authorising its publication. As
documentary sources attest,14 in addition to be-
ing recommended by Antonio Widmar – the es-
teemed Head of Press for the Italian Legation
in Budapest and an author, among other things,
of pro-Italian writings for “Corvina” magazine

– the book’s author, Ella De Megyery, had
agreed to have her drafts reviewed before publi-
cation. The necessary restrictions, however,
were not imposed and Enit soon found itself in-
credibly embarrassed to discover that it had ap-
proved a guidebook containing misspellings,
incorrectly transcribed Italian words and,
above all, a less than idyllic depiction of Rome.
The book, which featured the official Enit sym-
bol on its back cover, also contained a number
of more serious errors. Alongside sentences
stating that “tortellini alla Bolognese” and
“maccheroni alla Milanese” were traditional

13 E. De Megyery, Hints about Rome, translated by A.
Szilágyi-Fischer, published by Ferdinánd-Pfeifer (Zeidler

Brothers), Budapest 1929.
14 ACS, Presidenza del Consiglio dei Ministri, Gabinetto,
Affari generali (1928-1930), pag. 2. 2-1 8138.

Fig. 20 – Title page of the book by Ella De Megyery, Hints about
Rome, Budapest 1929



dishes from Rome,15 the guide included a num-
ber of risky statements. According to Ella De
Megyery, in fact, Rome’s streets were not only
dirty but far too crowded with vehicles and,
even worse, unsafe. “In London or Paris the
policemen take care of your safety in the traffic,
here you must mind yourself, as the traffic is
only regulated on the main thoroughfares,” she
stated.1 6 Along the same lines,  the author
alarmed readers by recommending they not
take local law enforcement too seriously be-
cause it  was seen as inefficient and il l
mannered.17 The author also recommended
staying away from certain neighbourhoods,
and in several passages pushed her descriptions
to the extreme, stating the following in relation
to Rome’s Trastevere district:

There are merchants of cheese, vegeta-
bles, dingy little grocers shops, bars,
amongst which the people buzz like as many
beetles. Dirty little children turn up amongst
the wheels of your carriage quite unexpect-
edly, whilst fellows a little order, exercise the
noble art of throwing the disc, which compe-
tition ends generally in a tremendous row,
not quite inoffensive, as sometimes even
their knives are unsheathed. The inhabitants
of Trastevere were known as great fighters,
for many a century, and they have not
changed, ever since. This part of Rome is the
home of picturesque shabbiness, and filth,
which with its cobblestoned pavement,
basks in the sunshine on the boarders of the
Tiber. It is the quaintest part of Rome, re-
minding us of a town of the time of St. Fran-
cis of Assisi.18

Word of the damning statements contained in
Hints about Rome soon spread, eventually reach-
ing Mussolini’s Secretariat, who was both alarmed
and irritated by the scandal and immediately asked
the president of Enit, Fulvio Suvich, for an expla-
nation, who, on his part, attempted to shirk off all
responsibility and, where possible, play down the
scandal. In a memo sent to the Duce’s private sec-
retary, Alessandro Chiavolini, he stated:

With regard to the note on Ms. Ella de
Megyery’s guidebook, I would just like to point
out that the author was in fact recommended by
Mr. Antonio Widmar, who is the Head of Press
for the Legation in Budapest. What’s more, the
author was formally obliged to have her print
drafts reviewed before publication, which did
not happen. If this obligation had been abided
by – which Enit’s endorsement of the text was
indeed contingent upon, following the Gover-
norate of Rome’s own endorsement – there is
no doubt that the severely inaccurate state-
ments contained in the guidebook would have
never been printed. The result would have been
a guidebook that not only promoted tourism to
Italy, but that was also written by a foreigner in
a friendly and enthusiastic tone. There is no
doubt that Ms. De Megyery’s work was in fact
inspired by positive feelings. As a whole, it’s
worth viewing her writing in this light – includ-
ing her unpleasant chapter on Trastevere (which
would certainly have been removed from the
edition revised by Enit) – given that said chapter
was not intended to be disparaging, but was ul-
timately rooted in the misguided and unfortu-
nately stereotypical opinions foreign tourists
often have of our traditions and people when
looking to find some “local colour.”19

15 E. De Megyery, Hints about Rome, cit., p. 40.
16 Ivi, p. 127.
17 Ivi, p. 130.
18 Ivi, p. 136.

19 Appunto per l’On Presidenza del Consiglio dei Ministri,
typewritten document dated 10 November 1929, ACS,
Presidenza del Consiglio dei Ministri, Gabinetto, Affari
generali (1928-1930), pag. 2. 2-1 8138.
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1 G. Arosio, La fotografia gigante e il turismo, in ‘Le Vie
d’Italia,’ XXX, 10 October 1924, pp. 1096-1100.
2 Ivi, p. 1097.
3 G. Mariotti, La propaganda turistica nel 1925, in ‘Ospital-

ità Italiana,’ I, 4 September-October 1926, p. 31. By 1921,
the Enit had already distributed approx. 2,611 photographs
worldwide. Cfr. A. Gerelli, L’Enit nel 1921, in ‘Le Vie d’I-
talia,’ XXVIII, 8 August 1922, p. 828.

Photography was rightly considered a powerful
and effective tool for tourist propaganda from
the beginning of the twentieth century. A trade
article dating back to 19241 states that photogra-
phy – a ‘faithful and truthful’ medium – was
considered the best way to encourage foreigners
to visit Italy as it was able to offer an instant,
unambiguous and objective depiction of the
country’s beautiful history, art and landscapes.
The article goes on to state that, “if those same
attractions were depicted in paintings – even by
renowned artists – they wouldn’t have quite the
same psychological effect. People are often too
easily led to think that an artist contributing his
or her personality to an artwork can alter reali-
ty. But it is in fact this very reality that tourists
hope to find at the heart of an artistic interpreta-
tion, with natural beauty giving the artwork its
spirit.”2

During this pioneering time, Enit already under-
stood the importance and pervasiveness of pho-
tography in relation to the practical management
of national tourism policies. As attested by
sources at the time, Enit possessed its own pho-
tography archive as early as 1921.3 As previously
touched upon in previous chapters, Enit system-
atically commissioned photographic campaigns

with the aim of capturing shots of monuments,
works of art, landscapes, folk festivals, urban city
scenes and life in the numerous rural villages
scattered throughout the country. These diverse
and precious materials – which were to be dis-
tributed throughout the world in publications
and foreign tourist office propaganda – gradually
increased over the years and now remain in Enit’s
photography archives. A research and organisa-
tion effort is currently underway to restructure
this truly unique archive both chronologically –
the collection includes prints ranging from the
1920s to the early 1980s – and by subject matter.
In fact, not only does the Enit photography
archive allow us to reconstruct a moment in Ital-
ian history, it also allows us to grasp the innu-
merable and often fatal changes that Italy suf-
fered throughout the length of the country, as
well as the social and anthropological changes
that occurred within greatly varying regional re-
alities. From a documentary perspective – but
not one without some operatic enthusiasm – the
photographs kept in the Enit archive show a dy-
namic and changeable Italy, permeated by archa-
ic legacies and an openness to modernity – a fact
that must be remembered and valued in the years
to come.

Chapter Four
A journey through Italy – The Enit photography archives



Lazio, Rome – National Roman Museum, Palazzo Massimo alle Terme
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Lazio, Rome – Water tower in EUR
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Lazio, Rome – EUR, Viale della Civiltà del Lavoro from the Palazzo della Civiltà Italiana

Lazio, Rome – Pincian Hill
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Lazio, Rome – Scala Sancta
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Lazio, Rome – Colosseum
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Lazio, Rome – Colosseum
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Lazio, Rome – Via Veneto

Lazio, Roma – Roman Forum
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Lazio, Rome – Fountain in Piazza Sant’Alessio
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Lazio, Rome – Spanish Steps in Piazza di Spagna

Lazio, Rome – Piazza Navona
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Lazio, Rome – Piazza del Campidoglio

Lazio, Rome – View from the Pincian Hill
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Lazio, Terracina (Latina) – DuomoLazio, Sperlonga (Latina) – Beach
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Lazio, Rome – Forum



Lazio, Sabaudia (Latina) – Circeo, as seen from the lake

Valle d’Aosta, Aosta – Gran San Bernanrdo Lake
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Piedmont, Turin – Palazzo Madama

Piedmont, Turin – Palazzo del Lavoro – at night
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Piedmont, Asti – Montemagno – Vineyards towards Moncalvo

Trentino Alto Adige, Merano (Bolzano) – View
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Trentino Alto Adige, Bolzano, Via Bottai – antique hotel sign and the “Casa Massimiliano”
Bozen, Altes Amtshaus in der Bindergasse
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Liguria, Camogli (Genoa) – Port
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Lombardy, Milan – Duomo Cathedral
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Lombardy, Brescia – Isoletta di S. Paolo (Iseo Lake) from the Sensole harbour of Monte Isola

Lombardy, Brescia – Gardone – Riviera
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Lombardy, Mantua – Piazza delle Erbe – Basilica of Sant’Andrea seen from the Rotonda di S. Lorenzo

Lombardy, Brescia – Garda Lake
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Lombardy, Mantua – Palazzo Ducale – “Gonzaga Iconographic Exhibit”
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Veneto, Venice – Canal Grande – the Riva del Vin
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Veneto, Venice – a ‘calle’ (a narrow street)

Veneto, Padua – The domes of the Basilica del Santo seen from a cloister
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Veneto, Padua – University – Anatomical Theatre

Friuli Venezia Giulia, Trieste – The Canal Grande
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Friuli Venezia Giulia, Trieste – Basilica di S. Giusto
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Emilia Romagna, Comacchio (Ferrara) – View

Emilia Romagna, Ferrara – Castello Estense
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Emilia Romagna, Ferrara – Palazzo dei Diamanti
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Emilia Romagna, Ferrara – Cathedral

Emilia Romagna, Cattolica (Rimini) – View of Sunbathers at Sea
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Emilia Romagna, Ravenna – Baptistery
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Emilia Romagna, Ravenna – Basilica of San Vitale

Tuscany, Florence – View of the Arno River
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Tuscany, Florence – Baptistery – Porta del Paradiso (Gates of Paradise)
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Tuscany, Isola del Giglio (Grosseto) – Golfo del Campese

Tuscany, Unloading fish at Santo Stefano
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Tuscany, Volterra – Guarnacci Museum

135



Tuscany, Florence – The restoration of works of art following the flood of 4 November 1966
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Tuscany, Florence – The restoration of works of art following the flood of 4 November 1966

Tuscany, Florence – The restoration of works of art
following the flood of 4 November 1966



Tuscany, Porto Ercole – Nautical club

Abruzzo, Ovindoli – Alpino Monument
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Abruzzo, Scanno (L’Aquila) – City Road del Municipio
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Marche, Macerata – Country scene

Marche, Pesaro – Ceramiche Molaroni ceramicsMarche, Macerata – Rural work
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Umbria, Perugia – Piazza IV Novembre

Umbria, Assisi – Basilica of Saint Clare
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Molise, Venafro – View of the castle merlons
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Molise, Campobasso – Celebration of the Mysteries

143



Campania, Naples – View of Castel Nuovo and the Maritime Station
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Campania, Naples – Mount Vesuvius
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Campania, Naples – Piazza del Plebiscito

Campania, Capri – Marina with view of the Faraglioni
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Campania, Pompeii – Temple of Apollo
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Apuglia, Andria – Castel del Monte

Apuglia, Fasano – Trulli (traditional dry-stone huts with conical roof) Apuglia, Alberobello – Trulli (traditional dry-stone huts with conical roof)

Apuglia, Castel del Monte – Countryside
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Basilicata, Basilicata – Maratea – Port

Basilicata, Matera – View

Basilicata, Rionero in Volture – Salon
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Calabria, Badolato

Calabria, Stilo – Holy SaturdayCalabria, Tiriolo – Craftsmanship



Sardinia, Codrongianos – SS. Trinità di Saccargia

Sardinia, Porto Cervo
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Sardinia, Porto Rafael – View

Sardinia, Cagliari – Sagra di S. Efisio (Festival of Saint Ephysius)
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Sicily, Taormina – Greek Theatre
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Sicily, Palermo – Teatro Massimo

Vatican Basilica – Opening of the Second Vatican Council

154



Rome, Ninfeo di Villa Giulia – Premio Strega being awarded to Natalia Ginsburg
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Gastone Novelli (1925-1968)

156

Arnaldo Pomodoro in the Italsider steelworks during the production of the Colonna d’acciaio (steel column) for the art
exhibition Scultura nella città (Arnoldo Pomodoro is the first on the left wearing the white jumper)
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Alberto Burri (1915-1995)
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